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any organization – finding out
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why people don’t use their ser-

County, branches will be hold-
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people don’t know what a

The plan can only be as good as
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the information – and you, the

at library forums like this for

community, hold some of that

participants to express some

information.

desire, only to find out the

The Albany Library is

library is already doing what-

also starting a blog, which is

ever it is. They may say: “If
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ally an online journal that can
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be read by anyone. For people

rooms or books in Russian or a

who can’t make it to the forum
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or who prefer to communicate

– then I would use the library.”

virtually, this will be another

On the other hand, there

way to contribute to the strat-

may be services or materials or
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programs the library could be

ions and help give an accurate

providing that would improve
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bers. It is the goal of these

life. It will make your library
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and your community even

need and how the library could

better.

play a part in meeting those
needs.
To help the library help
you, I encourage those of you
who do use it and those of you
who don’t to come to the
community forum. Or if you
know someone who doesn’t –
take them along. The library
needs to hear from all of you.
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